MEET YOUR SUPERVISOR

Have you ever wondered how
Crawford Landscaping is so
efficient in handling your ser-
vice calls? Our efficiency
stems from one individual in
one department dedicated to
receiving service calls, docu-
menting them, distribut-

ing them to the appropri-

ate person and following

up to ensure complete
customer satisfaction.

Meet Angie Cooke, Cus-
tomer Service Manager
for Crawford Landscap-
ing. Her focus is 100%
customer satisfaction.
Sheds been wit
ford Landscaping since
January 2006, wherein
she quickly established
herself as a gegetter
capable of leading the
customer relations por-
tion of our business.

She has seamlessly
integrated our dramatic
growth into our operat-
ing software, created our
work order system and
re-defined our schedul-
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Crawford Landscaping Group, LLC

Our business is based on
quality, service and a commit-
ment to honoring our word.
Angieds tenaci
detail and followthrough

skills have quickly seus

apart from our competition.

oped our customer service
department from scratch. With
almost eight years of experi-
ence in the landscaping indus-
try, Angie has been involved
with most aspects of customer
service, including, Nursery
Branch Manager, Lien & Bond
Supervisor and Credit Man-
ager. She has Bachelor of Arts
in Mathematics
of Arts degree in Business
Management from the Univer-
sity of South Florida.

—

Crawford Landscaping prides
itself on being able to address
any and all concerns you may
have. We are committed to

being the best at what we do.

Please direct all service related
items to Angie for immediate
attention and completion.
Angie can be reached via
phone:

(888) 581-5151 Option 2 or
extension 170; and email:
acooke@discovercrawford.com
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Birthdays:
OCTOBER DECEMBER
1 Juan Agosto 1 Angela Amaden
1 Owvied Maldonado §  Jose Andres

1 Stacie Marks 1 Martin Castillo

Roberto Garcia
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Rafael Mateo 1

(1 Manuel Prado
NOVEMBER

Jose Cristobal

Rex Gillespe

Francisco Lopez

Ricardo Maciel

Jose Mateo
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Odolfio Miguel

Anniversaries:
2 years
1 Tony Garcia
1 Miguel Cruz
1 year
Seferino Rameriz
Armin Perez
Hernan Gonzalez
Francisco Rodriguez
Angie Cooke

Leonel Villasenor
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Virgilio Cruz

i Wedre gl ad y-2007seasonther e for the 20Guo
ing system. Discover the Crawford Differende Presidentds Cor |
This is the first of our quarterly News-
. /etters, Crawford¢d¢
En hancement Suggestlons clients. We hope to develop a flow of
communication with you as we provide
G arde n | ng & P | anti ng you these quarterly updates.
Lt s £t | v Crawford Land _— bl Crawford Landscaping welcomes back
6s no t o ear | yCrawford Landscaping is capable SUGGESTED ANNUALS our seasonal residents. We urge our
when it comes making changes to of turning any ordinary lawn into .
FALL 2006 clients (seasonal and-yeand) to

your landscape for the Fall 2006
Winter 2007 Season.

Crawford Landscaping offers
complete and comprehensive
Enhancement services, including
annual planting, sod, mulching,
renovation or complete landscape
design and installation services.

your own tropical paradise.

Let our trained professionals
review your property and suggest
the best plants and landscape
materials suited for your specific
needs and look desired.

OCTOBER, NOVEMBER, AND DEC =pBig¥™€ us with updated contact infor-

mation. We are fortunate to continue

providing service to you, our valuable

clients. As always we look forward to
exceeding your expectations.

Alyssum, Begonia, Chrysanthemum
Geranium, Impatiens, Pansies, Petu ia,

Snap dragon -Lawrence Perillo

Call (888) 5815151 for an estimate.
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Inside Story Headline

This story can fit 150200 words.

One benefit of using your newsletter as a
promotional tool is that you can reuse
content from other marketing materials,
such as press releases, market studies,
and reports.

While your main goal of distributing a
newsletter might be to sell your product or
service, the key to a successful newsletter
is making it useful to your readers.

A great way to add useful content to your
newsletter is to develop and write your
own articles, or include a calendar of up-
coming events or a special offer that pro-
motes a new product.

You can also research articles or find

ofillerd articleis?‘ y
accessing the World ﬂ b2
Wide Web. You can —~
write about a variety
of topics but try to
keep your articles
short.

Much of the content
you put in your news-
letter can also be
used for your Web
site. Microsoft Pub-
lisher offers a simple
way to convert your
newsletter to a Web

publication. So, when Caption describing picture or graphic.
youdre fin

>

Inside Story Headline

This story can fit 100150 words.

The subject matter that appears in news-
letters is virtually endless. You can in-
clude stories that focus on current tech-
nologies or innovations in
your field.

You may also want to not
business or economic
trends, or make predic-
tions for your customers o
clients.

If the newsletter is distrib-

0To

here. ¢

catch
attention, place an interesting
sentence or quote from the story

uted internally, you might comment upon
new procedures or improvements to the
business. Sales figures or earnings will
show how your business is growing.
Some newsletters include
a column that is updated
every issue, for instance,
Srfadfide coﬁumn, a book
review, a letter from the
president, or an editorial.
You can also profile new
employees or top custom-
ers or vendors.

the r

Inside Story Headline

This story can fit 75125 words.

Selecting pictures or graphics is an impor-
tant part of adding content to your news-
letter.

Think about your article and ask yourself
if the picture supports or enhances the
message youdr e
selecting images that appear to be out of
context.

Microsoft Publisher includes thousands of
clip art images from which you can

trying

choose and import into your
newsletter. There are also several
tools you can use to draw shapes‘
and symbols. O
Once you have chosen an image,
place it close to the article. Be
ureftogplace tey GaRiign of thg y, ~
Image near the image. Caption describing picture
or graphic.

Page 2

your newsletter, convert it to a Web
site and post it.
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Inside Story Headline

This story can fit 150200 words.

One benefit of using your newsletter as a
promotional tool is that you can reuse
content from other marketing materials,
such as press releases, market studies,
and reports.

While your main goal of distributing a
newsletter might be to sell your product or
service, the key to a successful newsletter
is making it useful to your readers.

A great way to add useful content to your
newsletter is to develop and write your
own articles, or include a calendar of up-
coming events or a special offer that pro-
motes a new product.

You can also research articles or find

ofillerdé articl : b
the World Wide Web. You can
write about a variety of topics
but try to keep your articles
short.

Much of the content you put in
your newsletter can also be
used for your Web site. Micro-
soft Publisher offers a simple
way to convert your newsletter
to a Web publication. So, when
youdre finishe
newsletter, convert it to a Web
site and post it.

Caption describing picture or
graphic.

Inside Story Headline

This story can fit 100150
words.

The subject matter that
appears in newsletters is
virtually endless. You can
include stories that focus
on current technologies or
innovations in your field.
You may also want to note business or
economic trends, or make predictions for
your customers or clients.

If the newsletter is distributed internally,

here. 6

0OTo catch the r

attention, place an interesting

you might comment upon
new r0(r:e,dures orim-
Srgv ménts Yo the busi-

Inside this issue:

ness. Sales figures or earn- Inside Story
sentence or quote from the story INgS Will show how your Inside Story
business is growing.
Some newsletters include Inside Story
a column that is updated Inside Story
every issue, for instance, d
an advice column, a book review, a letter Inside Story
from the president, or an editorial. You Inside Story
can also profile new employees or to -
P ploy! P Inside Story

customers or vendors.

| Al B WIN|I N[N

Inside Story Headline

This story can fit 75125 words.

Selecting pictures or graphics is an impor-
tant part of adding content to your news-
letter.

Think about your article and ask yourself
if the picture supports or enhances the
message youbdre tryin
selecting images that appear to be out of
context.

Microsoft Publisher includes thousands of
clip art images from which you can

choose and import into
your newsletter. There are
also several tools you can

</
use to draw shapes and &\/
symbols. Q[\
Once you have chosen an
fnage. place  Glogedqythe Yy o 1

article. Be sure to place the o i gescribing picture or
caption of the image near graphic

the image.
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Crawford Landscaping Group, LLC

3000 Immokalee Road
Suite 5
Naples, FL 34110

Phone: 88881-5151

Fax: 23%949832 . ] ) ) ]
Email: info@discovercrawford.com Crawford Landscaping providesmville quality landscaping to estate homes,

home owner s associations and comme:
We bring a level of sophistication and professionalism rarely seen in the lanad-
scape [ndustry of Southwest Florida.
believe the quality of our work speaks for itself.

oOur company I s predicated on qual 't
our word, 6 Bl ake S. Crawford, CEO.

Wedre on the

www.discovercrawford.com Crawford Landscapingés distinctive
irrigation, pespntrol, fertilization, design and installation and enhancement,
allows teams of trained professionals to provide the necessary care to ensure tf
beautification of your property. Call today ! (ZBEIBHE1

Discover Crawford and Discover the Difference!

From left to right: Phinney Masoner, ENH Manager; Cliff Cook, Sales Manager; Tim Felts, VP & Pest Control Manager;
Blake Crawford, CEO; Lawrence Perillo, President



